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Executive Summary

The Heatwave Monitor was carried out in Greece, Croatia and Hungary in July 2025, surveying 1,500 people during a heat event.
Designed by Mindworks, the Monitor tracks the emotional, social and economic impacts of heatwaves. The research also explores
how heat impacts different demographics such as gender, generation or rural and urban.

Alongside identifying the key narratives and impacts, the Monitor also looks at levels of social capital and adaptation capacity, two
critical elements for the design of strategies to empower communities to deal with the heat. This short report focuses on the most
important stories for Greece but a link to the full data set and slides can be found at the end.

Key Findings

Over half of Greeks (52%) felt they were greatly impacted by the heatwave, compared to just 36.5% in Croatia and 29% in
Hungary.

66.5% of respondents feel rising energy costs represent the biggest financial impact of the heatwave, while 4 in 10 Greeks
cite loss of income as a key impact.

Almost two-thirds (61%) feel that “communities should organise collective strategies to adapt if the government fails”, the
highest of all three countries.

Women report feeling more affected by the heatwaves than men, with 61% compared to 44%.

Generation Z experience the effects of heatwaves much more intensely, with the percentage of those reporting being
affected reaching 67%.

Residents of Athens appear to be more affected, with approximately 56% reporting feeling the impact. In contrast,
residents of smaller cities report a significantly lower influence from the heatwaves, at 42%.



Heatwave

Impact

The felt impact of populations reflects the severity
of heatwaves in the country. Greece share of the
population that feel highly impacted is second after
India. Over half the population (52%) stated they
were greatly impacted by the heatwaves - a large
contrast to 36.5% in Croatia and 29% in Hungary.

Also the part of the population that feels not
impacted is second lowest with India 6%, Greece
11% and Croatia and Hungary 15%
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In Greece 45% think that heatwaves in the future
are aserious threat and 31% that it is threat but
that other problems are bigger.

In Croatia and Hungary the verdict is less strong
Hungary even having equal numbers (37 and 38%)
supporting these two opinions.

relevant inconvenience
2.19%

A minor inco

l',: o/

A considerable threat
15.54%

A threat, but we'll have bigger issues
31.08%

0% 5% 10% 15% 20% 25%  30%  35%  40%  45%
% of Population



Financial

Financial Impacts by Country
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59% of Greeks believe the government will fail to
protect against future heat waves (the highest in
SEE).

Meanwhile, 66% believe individuals need to adapt if
the government fails and 61% believe that
communities need to step up when the government
fails.
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In all three countries women feel significantly more
impacted by the heatwave than men with the
biggest difference 17% in Greece.

Also the group of men that feel little impacted is
10% higher than for women.
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Heatwave Impact:

Generation

The younger generation (also known as
Generation Z) seems to experience the effects of
heatwaves much more intensely, as the
percentage of those who report being seriously
affected reaches 67%.

Percent of People Highly Impacted by Heatwave by

Demographic
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Heatwave Impact:

Rural x Urban
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Methodology

To conduct our analysis, 1500 people from Hungary, Croatia and Greece (500 per country) were surveyed using our
responsive heatwave monitor survey in days during and following heatwaves during July 2025. The monitor was

prepared by Mindworks and distributed for field data collection by Critical Research.

The participants, aged 18 and above, are a representative sample of each country’s population. They answered 23
guestions through an online survey: five questions focused on demographics, while the remaining 18 explored emotions
and agency in recent weeks. This helped Mindworks assess the impact of recent heatwaves in comparison to benchmark

data from our Anger and Agency Monitor, where possible.

Data analytics were then conducted by Mindworks, using a combination of tools for insight generation including Excel
and Python scripts and Tableau visualisation. The data is visualised in an interactive analytics dashboard, enabling us to
identify correlations and uncover trends for deeper analysis. Based on these insights, our team develops evidence-based

recommendations to share with our partners, helping them enhance their climate communication strategies effectively.

Please get in touch if you would like to receive a link to the full data set.
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